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Brimbank Shopping Centre is a single level 
sub-regional Shopping Centre located in the 
suburb of Deer Park, within the municipality 
of The City of Brimbank. The Centre is located 
approximately 25kms from Melbourne’s CBD 
and is conveniently located on the corner of 
two major roads with easy access to arterials.

BRIMBANK  
SHOPPING CENTRE

• KEW

• HAWTHORN

• MALVERN

• PRESTON

• BRIGHTON

BRIMBANK
SHOPPING CENTRE

• PORT PHILLIP 
BAY

• SOUTHBANK

• ST KILDA

• PORT
MELBOURNE

• MELBOURNE

• SUNSHINE

• TAYLORS HILL • KEILOR

• COBURG

• RAVENHALL

• WILLIAMSTOWN

• NEWPORT

• ALTONA

• SOUTH YARRA

• BRUNSWICK

• FOOTSCRAY

•BROOKLYN

•ESSENDON

•TRUGANINA

•CAROLINE
SPRINGS

• LAVERTON
• WILLIAMS

LANDING

•DERRIMUT



CENTRE SNAPSHOT

$185.9M 
MAT SALES ANNUALLY 

AS AT 31/12/16

5.5M 
CUSTOMERS  

VISIT ANNUALLY

MAJOR 
RETAILERS 
COLES, WOOLWORTHS, 

ALDI & TARGET

MINI MAJOR 
RETAILERS 
BIG FIELDS FRUIT & VEG,  

BEST & LESS, TERRY 
WHITE CHEMMART, DIRECT 

CHEMIST OUTLET, THE 
REJECT SHOP

SPECIALTY 
STORES

125,800 
MAIN TRADE AREA 

POPULATION

1,655 
FREE CAR PARKS

4 5 110



POPULATION 
GROWTH 

ANNUALLY

1.1%
Forecast to increase at an 

average of 1.1% per annum 
over the next five years.

GREAT FAMILY 
LIVING

Affordable housing with 
room to grow draws an 

appealing lifestyle for both 
young and old.

42%
of the Main Trade Area own 

their own home (above 
Melbourne  

average of 38%).YOUNG 
FAMILIES

A family friendly Centre 
offering a diverse mix of 
everyday shopping needs 

and services.

34%
of households are  

young families  
(vs. 28% for Melbourne).

 CONVENIENCE
The Centre is in a 

conveniently accessible 
location within its core 

market with a solid range 
of supermarkets and strong 

performing fresh food 
operators.

VIBRANT 
MULTICULTURAL 

COMMUNITY
A high proportion of residents 

born overseas, with key cultural 
groups including Vietnamese 

(11.5%), Indian (4.5%) and 
residents born in Eastern  

European countries.

 HIGH 
ENGAGEMENT

A Centre which functions as 
a hub for Brimbank residents.

78%
of Primary Trade Area residents 

have transacted in the Centre 
over the past year.



DISCLAIMER: All due care has been taken in compiling the graphics, photographs, designs, text, 
trading patterns, demographic information and descriptions (‘the information’) in this document, 
however Brimbank Shopping Centre and its related bodies corporate do not warrant or represent that 
the information is complete, accurate up to date, or that the information will be accurate in the future. 
The information does not constitute an offer or warrant as to the design, style, layout, use of space, 
common mall areas, merchandise, tenancy mix, size, number of stores, identity or nature of future 
and prospective tenants or final appearance of the development or centre, or of customer visitations 
within the development or centre. Brimbank Shopping Centre reserves the right not to proceed with, 
or to change, any of the above features of the development at any time. The tenancy mix is subject 
to securing suitable tenants. Images used are illustrative only. Before deciding to lease or occupy 
premises, intending lessees, occupiers or interested parties should ensure that they have the most 
up to date information about the development and centre and must undertake their own due diligence. 
Brimbank Shopping Centre is not liable or responsible for any loss, damage or claim of whatever nature 
suffered or incurred by any person or corporation arising out of the use or reliance of the information. 
All information and data contained in this brochure is sourced from Urbis, 2016.
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